
SEO success is as easy as following the rules: just be useful

Google will always tell you that their mission is to make the world’s information to be accessible and 
useful. If your content is not they can put you at lower part of the page results. Or even worse eliminate 
you from their SERP (Search Engine Page Results). 

How do search engine works

As an SEO (Search Engine Optimization) practitioner you must know how search engine works. Let’s take 
Google since it is the widely used search engine. Google uses mathematic algorithms to match what the 
user’s keywords are with the index they have on their servers. Unfortunately, many have learned how it 
works and abused it. Thus, the term spamdexing was coined. Google fought back to make it fair for all 
by launching Google Penguin in 2012. Many sites have been removed from SERP.

What does it take to be indexed high on top?

We go back to Google’s mission. Be useful and helpful. Keyword stuffing will not work. Google has set 
some guidelines just follow. 

Here are the guidelines:

 Use title tags. If you need to optimize the title of your content. The title should be a minimum of 
45 but not more than 70 characters. Free from keyword stuffing.

 Make your titles unique, descriptive but brief. (45 characters to 70 characters maximum)
 Use meta tags. You can make your meta tags as 2 or 3 descriptive words or even a paragraph. 

Accurately summarize the content and make it as close and as relevant to the content.
 Create understandable and less confusing URLs. Always use words instead of characters. Short, 

sweet, simple and relevant to your content. Remember that URLs appear on the search results. 
Don’t make them too long because Google may cut it if it’s too long. It may result to an error 
404 not found page. 

 Constantly improve your website. Make sure it is easy to navigate and user experience (UX) 
friendly. 

 Provide only quality content and services. Exclusive content and useful. According to Google 
this is the most influential factor they consider when indexing your site. 

 Write easy to read, organized and unique content. Always remember that you are writing for 
your users not the search engines. 

 Use anchor texts (<a href="..."></a>) to link to other pages you are referring to. The text should 
be descriptive of where the link will lead your users to. You are also telling Google that you have 
many helpful contents on your website or blog. 

 Optimize your images. Best done by using the “alt” attribute. This is helpful to users with 
browsers that do not support your image types. Or for users who use a screen reader.

 Help Google fight spam. Use the rel="nofollow" inside the links of your anchor tags. To prevent 
spammers from using your site as their place of abuse on the comments section. This will also 
show Google that you do not tolerate spam or spamdexing. 


